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Avamere Health Services, Inc., and its related companies, provides a broad range of
senior health services, including:

%1 Top-notch sub acute medical care

¥ Assisted living

%1 Retirement living

¥, Skilled home health and private home care

¥, Contract rehabilitation therapy

¥ Skilled nursing, intermediate care, Alzheimer’s and dementia care
%2 Medical supplies

¥, Health care real estate development services

The largest sector of Avamere's business is long-term nursing care. Avamere operates 22
skilled nursing centers with 2,152 licensed beds located in Oregon and Washington,
making us the largest provider of skilled nursing services in Oregon and Pierce County,
Washington. Avamere operates 19 medical specialty units with 618 beds in its nursing
centers. Medical specialty units provide sub acute medical care; young adult care,
ventilator programs, intensive rehabilitation and dementia care programs.

The Future: Independent/Assisted Care Before Nursing Care

This, we believe, is the future of Avamere: Emphasize independent and/or assisted care
in senior housing or community campuses, and delay as long as possible, nursing home
options. This mentality is driving our impressive growth and facilities development.
Avamere owns and operates 10 assisted living communities, with several new
communities under development. Avamere Rehab provides occupational, speech and
physical therapy services in each of our skilled facilities. In addition, Avamere provides
full program rehab services to 50 sub acute, and long-term care facilities in Oregon and
Washington.

Avamere’s assisted living strategy is two-fold. First, Avamere is aggressively expanding
into Northwest markets, primarily through strategic acquisitions, initially into markets in
which Avamere already has skilled nursing, home care, or rehabilitation services.
Second, Avamere will shift the focus of existing assisted living communities and future
acquisitions to higher-acuity care, so that:

¥ Residents currently receiving custodial care in nursing homes can be served in
assisted living

¥ Residents currently receiving services in assisted living can remain in their home
or in independent senior housing and receive home care



AVAMERE

Avamere Skilled Advisors, LLC
Matt Hilty, President

Avamere owns/operates 22 skilled nursing centers with 5,486 licensed beds located in
Washington and Oregon. Twelve of the centers are owned, six are leased with options to
own, and four are managed. Avamere operates 19 medical specialty units with 618 beds,
in its nursing centers. The focus of Avamere skilled nursing is to transform existing
facilities and future acquisitions from Medicaid-based providers of long-term care, into
transitional rehabilitation facilities, with state-of-the-art equipment, graciously-appointed
private rooms, the best staff in the industry, and patients who stay for 30 days or less. The
company expects to expand into markets where it currently does not have a skilled
nursing presence. Long-term care residents will gradually be introduced to preferred
assisted living facilities. The objective will be to keep people out of skilled nursing
facilities, and in community-based care as much as possible. Here are some of the
professional services Avamere Skilled Advisors provide:

¥, Skilled nursing

¥, Certified nursing assistants

¥, Short-term/long-term care

%1 Sub acute medical

¥ Alzheimer’s/dementia care

¥ Respiratory/ventilator care

¥, Terminal/respite care

% Young adult care

¥ Rehabilitation/physical/ occupational/ speech therapy
¥, Activities

¥, Resident/family council

¥ Nutritional/social/financial services

This company has grown primarily through the acquisition of troubled or poorly
performing facilities, and boasts an impressive record of revitalizing these operations by
applying Avamere management and clinical operating systems, and remodeling aging
buildings.
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Infinity Rehab, LLC
Bob Thomas, President

Infinity Rehab began in July 1999 with nine facilities and 20 employees. Today, Infinity
Rehab serves 83 skilled nursing facilities in six states with comprehensive contract rehab
and consulting to in-house programs and hospital based transitional care units. This
allows the company to improve services, and improve its customer’s ability to capture a
greater return on its Medicare and managed-care patients. Infinity Rehab employs over
500 people throughout the Pacific Northwest and the Midwest. Infinity Rehab therapists
currently work with over 15,000 patients a year, helping them regain lost strength,
mobility, and quality of life. Avamere Rehab is a therapist-managed and operated
company that provides efficient, high quality rehabilitation services to Avamere facilities
as well as third-party facilities. Some of the practices that make Infinity Rehab successful
and the fastest growing company in the Avamere family demand are:

% Continuing education programs for hospital and HMO professionals
¥ Trend analysis to improve operating efficiency
¥ ldentification of growth opportunities

¥, Strategic planning

% Regulatory compliance

¥ Dementia management

¥ Restorative training

¥ WI/C seating and positioning

¥ Dysphagia management

¥ Rehab for complex conditions

¥ Ql review

¥, Referral source marketing

¥, Community education

As market penetration increases in local markets, Infinity Rehab will focus on expanding
its services to markets outside of the Pacific Northwest, and into other sectors of health
care.

The preceding information is confidential and proprietary and may not be
discussed beyond this meeting without the written approval of Avamere Health
Services Inc.

The preceding copy was re-written and edited by Write4U for Avamere Health
Services Inc., and is information used to market their services to investors and
related parties.






Portland Marathon copy review
Review of www.portlandmarathon.org copy

Performed by Geoff Hetrick, Write4U

This report is a complete copy/text review of the Web site for the Portland
Marathon. | have read the entire site, and have included suggested changes for
some of the pages. These “considerations” provide an example for you, of the
type of text changes | would suggest for the entire site. 1 am noting only those
pages that have errors on them.

Home Page

Increase type size of “Best organized marathon in North America” in banner.

CURRENT: We think the 34th Portland Marathon and its related events, including the
15th International Event Directors Conference, Will be the best ever.

CONSIDER: The 34™ Portland Marathon, October 9, 2005, will be the best ever! Why;,
you say? Take a little jog around our site, and the answer will be obvious. Sprint on over

to catch a glimpse of the marathon-related events, or read about our renowned International
Event Directors Conference.

Link to marathon store

CURRENT: Everything you need for your Portland Marathon Experience.

CONSIDER: Must-have and one-of-a-kind Portland Marathon Merchandise. Get it now!

Register Now page

CURRENT: We are now accepting registration for the 34th Portland Marathon, which is
scheduled for October 9, 2005.

CONSIDER: Delete “which is scheduled for”, and just go with the date, or say
“scheduled for October 9, 2005.” or “slated for October 9, 2005.”

CURRENT: Registration for the Portland Marathon and the 26.2 mile Portland Marathon
Walk is again limited to 9,000 entries. Registration Will be cut off August 15, 2005 unless
we still have slots left on that date. If we have additional placements, registration will
stay open through September 7th. Please use the same entry form for both the Marathon
& the Marathon Walk.

CONSIDER: *...is limited to 9,000 entries. Registration ends August 15, 2005 if all
entry slots are filled. If any remain, registration will extend to September 7, 2005.”



. ..for both the marathon and the marathon walk.”

CURRENT: Special Note: For those entering early, we will have a special feature this
year of being able to add a participant's name to their bib. This name will be 8 characters
in total with a small number also on the bib. Those registering after August 15th will only
have a number on their bib. The registration form helps to explain this.

We hope you will enter early.

CONSIDER: Special Feature: Register now, and your name (up to eight characters)
will appear with your number on your bib! This option is available to those who register
prior to August 15, 2005, so do it now, and get your name on! Go to the registration form
for details.

"Mzt Friendly Walker’s Margthzn.” - Buener's World, Qctober 2004

(Increase type size)

Details page — General Info

CURRENT: History and Accolades

During the past fifteen years the Portland Marathon has been rated as one of the premier
marathon events in the United States. It has been ranked as one of the top 10 local road
race events in the U.S, and one of the top 40 races of all types and distances.

Runner's World has called the Portland Marathon "the best people's marathon in the
West" and for the past eight years has ranked it as one of the top 10 or 15 marathons in
the country. Runner's World also states that "perhaps more than any other running event
in the country, this race keeps evolving, keeps getting better”. In its October 2004 issue,
Runner's World chose the Portland Marathon as the “"Race of the Month" and said the
event is one of the "friendliest, best organized, most family-oriented races in the
country."

CONSIDER: The Portland Marathon is world-class. It ranks in the top 10 local road
race events in the United States, and in the top 40 races of all types and distances.

Runner’s World says the Portland Marathon is “the best people’s marathon in the
West,” and ranks it in the top 15 marathons in the US. They go on to say, “perhaps
more than any other running event in the country, this race keeps evolving, keeps
getting better.” (Change quotes to bold) (The next sentence is fine)

"The best organized Marathon in North America"
"One of the top 3 marathons to do as a first marathon" (place in bold, not italics)

CURRENT: Since 1998 more than half the finishers of the Portland Marathon (runners +
walkers), have been female! Last year 58% of our finishers were female.

CONSIDER: Striking this sentence! Just kidding.



Since 1998, over half of Portland Marathon finishers, runners and walkers, have been
female! Last year, 58 percent of finishers were female. Come on men, step it up!

CURRENT: Walker Friendliest Marathon

The past two years, 1/4 of our participants have been walkers. We are proud to have a
great course that allows us to stay open for 8 hours. We are also proud to have been listed
by Runner's World in its October 2004 issue "as the most walker friendly marathon in the
us."

With our 4000 dedicated volunteers, our event is proud of its motto: "All finishers are
treated as winners!"

CONSIDER: A Walker-Friendly Marathon

The past two years, one-quarter of participants were walkers. It is great for these
participants that the course is open for eight hours. In October 2004, Runner’s World
proclaimed the Portland Marathon as “the most walker-friendly marathon in the US.”

This event, with its 4,000 dedicated volunteers, lives up to its motto...

CURRENT: Entertainment - Best in the West

It is believed the Portland Marathon now has the nation's largest variety of live
entertainment and music along the course. In past years this has included rock, jazz and
country bands, a brass fanfare, street performers, a mandolin orchestra, a jug band, a big
band, a dixieland band, aerobic dancers, etc. We attract additional entertainment every
year. Last year, over 65 groups entertained for the marathoners, the five-milers and
walkers at 39 locations. Another 15 groups of cheerleaders also helped to bring high
energy along our course.

CONSIDER: Portland Marathon Entertainment — Best in the West

The Portland Marathon boasts one of the top, if not the best, variety of live entertainment
and music along the course. ...a Dixieland band, aerobic dancers, and more. Whew!
Each year, the list grows. Last year, over 65 groups entertained marathoners, walkers,
five-milers, and on-lookers at 39 locations. Cheerleaders from 15 high schools brought
energy and inspiration along the course.

CURRENT: Sports and Fitness Expo

Part of the activities at the Portland Hilton will include the Portland Marathon Sports &
Fitness Expo -- a fun look at what is new and of interest to runners in the area of sports
medicine, fitness and related runner products. And, its FREE!

Times for the Sports & Fitness Expo will be from 11:00 a.m. to 8:00 p.m. Friday,
October 7 and from 9:00 a.m. to 6:00 p.m. on Saturday, October 8.

The Sports and Fitness Expo is where participants' packet pickup is located.
CONSIDER: The Portland Hilton will host the Portland Marathon Sports and Fitness

Expo, a fun look at what is new and of interest to runners in the area of sports medicine,
fitness and related runner products. And, it’s FREE! (Added punctuation)



Practice what you preach

Excerpts from Netramind.com, from pages that trumpet the need for good content.
My comments are in italics

Building your website content is a key function in the SEO process. The
quality of your website content is paramount importance to not only the user
of your site but also to the search engines. About 200-500 words of unique,
great quality and keyword-rich content can give a big boost your search
engine rankings. Always try to write content for both search engine spider as
well as the user. There is a very delicate balance between not going
overboard with using keywords and writing content that would make great
reading for the casual browser. Write content in such way so it will cover all
your keyword phrases as well as marketing copy to create the right impact
on the users mind to purchase your product or services.

Apparently, missing, or forgetting words is okay, though!

Web Page Copywriting is writing Search Engine optimized content, and is
indeed a very challenging task. You want your site readers read your web
pages, get the information they desire and hopefully get them to do things
you set up your site for. Hence, there is a delicate balance between writing a
web page copy that go well with the human reader and the search engine
spider.

This is bad news for people who don’t like spiders!

An experienced copywriter will agree that ultimately writing a web copy for
the human reader should be the primary objective, keeping the search
engines happy the next.

| do agree, but I'd make sure it made sense, and was grammatically correct.

Do not overdo the number of instances of the keyphrases as the content will
end up looking "forced" and "stuffed" and would not make a good impression
on the human reader. Try and use variations of your keywords, all the
keyphrases need not be the same all the places. l.e. if your page content is,
say 300 words, then about your keyphrases can occur between 9-12 times in
the page.

Where do | start?! By this time the “human reader” has left the building, and the
spider is holding his nose.



The following is from a web site with information on
how to create web content fast:

How would like to just spend 15 to 20 minutes adding a quality article,
complete with graphics, links, keywords and headline to your website? If you
answered yes, and want to find out how, then this might be the most
important letter you'll ever read

Missing words? No problem! Just 20 minutes and, shazam!, you’ve got content!
If this is the most important letter you'll ever read, I'd say you’d better spend more
time reading.

Adding to the whole web building process is the whole content creation side
of things.

That whole business about the whole technical stuff is the whole thing about
creating whole areas of stuff.

I've put together a complete article content building guide for you and give
you everything you need to know about creating content fast, how to plan,
how to start small and how to have content always being added to your
website at a very low cost. Fortunately... I've already done that. In fact, if
you asked some of the "internet guru’'s,” they probably won't be happy this
system will be made available. It might give them some competition!!!

You know what | mean, you've seen the pitch ... they ... throw in $497 worth
of bonus this and bonus that. What I am willing to offer... is a possibility, a
probability, actual potential to succeed.

I'm thinking that with writing and punctuation this poor, any “internet guru” worth
his weight is not too concerned. What he’s offering is to add content to your site
that is as poorly constructed as his.



***FOR IMMEDIATE RELEASE***
Contact Information:
press@veloclothes.com

Dave Johnson
Veloclothes.com

5630 NE MLK Blvd.
Portland, Oregon 97211
503-288-6430
1-888-288-6430

Veloclothes.com Outfits Cyclists at Any Level

Professional and recreational cycling gear available to over-looked
markets.

PORTLAND, Ore.- Veloclothes.com announces the official launch of its
Web site, which features the best in cycling, athletic, and fitness
clothing and accessories, according to Dave Johnson, President.

Operating in Portland, Oregon, recognized by Bicycling Magazine as the
best cycling city in North America, Veloclothes.com sells performance
cycling apparel and accessories to a full range of cyclists from

beginners to professionals and teams. "Veloclothes is run by cyclists,
for cyclists, with a focus on performance clothing and accessories,"
says Johnson. "All apparel and accessories have been tried, tested,

and approved by Veloclothes.com before they are ever brought to the
market under the Veloclothes name,™” he added.

Leslie Johnson, co-owner, says in addition to racing apparel,
Veloclothes.com is specializing in providing the best clothing and
accessories designed for women and plus-size riders, two markets that
have been historically underserved. "While we are passionate about
cycling, in no way are we elitist - we believe that everyone should
have the same opportunity to enjoy cycling and look great while they
are doing it," Johnson says.

Many of the lines and products available from Veloclothes.com are used
by professional teams use during the competitive cycling season
including the Tour de France, and are imported from Italy and Spain,
"where cycling is almost a religion,”™ says Dave Johnson.
Veloclothes.com also sells custom bike clothing for fundraising cycling
events, corporate sponsorship and teams, as well as women-specific
lines like Sheila Moon, a competitive cyclist who designs and creates
smaller production runs of women-specific clothing.

Velo is Italian for bike. "Some of the names we sell are familiar to
American riders, and some are new, but all of them are great," says
Dave Johnson, adding, '"Veloclothes.com tests, sells, and stands behind
the best gear on the planet with a 100% satisfaction guarantee. 1f our
customers are not happy, we are not happy.” All goods featured on the
Veloclothes.com site are available for purchase from the site,
http://www.veloclothes.com, or by phone toll-free at 1-888-288-6430.



Web site content for Western Construction,
westernconstruction.com

What do you look for in a commercial contractor? The ability to complete the project as
contracted? Financial strength and integrity? Competent management of the project from
beginning to end and of all the small details in between? Communication at all times under any
conditions? Excellence and experience in all aspects of the project? Cost efficiency, risk
elimination, and problem-solving expertise? Probably all that, and more.

Western Construction Services, Inc. is what you're looking for in a contractor. Why are we
confident to make such a statement? Because we provide all that, and more. Much more.

A Full-Service Commercial Contractor

Since 1980, Western Construction Services, Inc. has consistently demonstrated an uncommon
ability to provided complete construction management for our clients in a professional, timely,
knowledgeable, and thorough manner. Headquartered in Vancouver, Washington, Western
Construction Services, Inc. has earned a reputation built on excellence in communicating with our
clients and performing our trades in ways that have attracted the attention of leading businesses.
Western Construction Services, Inc. boasts a litigation-free history, testifying to our ability to
deliver on our slogan, "On Time. Your Way", and an impeccable record of on-time project
completions.

Attributes Clients Know Us By

 Risk and Error Identification

» Accurate Scheduling and Budgeting
 Detailed Project Planning

e Cost Controls

e Management Throughout Project

» Communication and Teamwork with Client
 Skilled Craftsmen and Management

» Experienced Field and Office Support
» Cleanliness

e Timeliness

 Post-Project Follow-Up

e Maintenance and Warranty

Plan On Success

Western plans for success, and prepares complete reports of all budgeting, scheduling, and
scope-of-work before beginning a job. Risk in any step of a project is identified and factored.
Western will not sacrifice safety or quality to meet a deadline or budget concern. Western's
Management personnel, Project Managers and Superintendents, individually average 20 years of
construction experience.

Our sub-contractors do not work on their own; they become a part of our job-site team. We have
a unigue ability to get products to the job-site on time through procurement methods developed
by our founder, Bob Edwards. We schedule all jobs to meet our clients' demands, because
Western is client-oriented, not job-oriented. We pay our bills on time, including reasonable
change orders if any. These elements contribute to our success because of Western's
commitment to teamwork throughout our company, and with any one we do business with.

Our clients include those in Washington, Oregon, California, ldaho, Nevada, Utah, Texas, South
Carolina, Florida, New York, Canada, England, and Thailand. Western is licensed, bonded, and



has insurance limits to $5 million, with umbrellas to $10 million. We are environmentally
conscience, and recycle as much as possible. Western Construction Services, Inc. is a drug
and alcohol-free workplace, and we institute mandatory pre-employment drug screening.

Project Specialties

» Renovations

* Tenant Improvements

» Remodels

 Retail Stores

» Offices

 Entertainment

» Hospitality (hotel room refurbishing, public areas)

» Food Service (coffee and specialty shops, restaurants)
» Medical Facilities

Western will create a budget for clients, current and potential, when they are thinking of doing a
new project. Western's budgets range from conceptual to drawing-based, and is an excellent
resource. We believe the budgeting process is absolutely critical to the entire project. It sets the
parameters and framework in which both Western and our client will work. We generate
"performa budgets"”, which establishes return on investment. The budget is generated on a
spreadsheet so our client can see where the costs originate, and to verify scope-of-work. Western
Construction Services, Inc. specializes in renovations and tenant improvements. Western has a
distinguished record of completing a spectrum of projects, and eagerly accepts the challenge of
dynamic, fluid, and non-conforming jobs.

Bring It On!

* Prototype Stores

e Open Remodels

e Fast-Track Operations
 Historic Renovation

e Public Area Work

e Odd-Hour Needs
 High-Security Projects

e Clean Jobs

e Seismic Renovation or Retrofits
e Change of Use/Occupancy
e Occupied/Non-Occupied

Communications and Teamwork

Western Construction Superintendents are constant fixtures at each project, and are vital links
from the job-site to our client. Our managers communicate daily with clients to report progress,
and provide critical full time job-site supervision. Field Superintendents are experienced and
equipped with the latest in communications that allow them to always be in touch with our client,
operations, and each other. Western's Superintendents rely on daily communications using state
of the art communications, including cell phones, job-site fax, and digital cameras. Questions and
pictures of job-site features can be shared instantaneously, and problems are solved as quickly
as they may arise. We identify and anticipate potential problems and address them before they
become a hinderance.

Western does not make decisions for our clients, and this is why communications during a project
are key. Western works to be a pro-active partner with our clients, and views projects as if we are



co-owners, providing input and value engineering to keep costs down without sacrificing the
overall design intent.

Operators Are Standing By...

What we'd really like you to do right now is to contact us with further questions or comments. This
site is meant to provide you with an introduction to our company, but by no means will it prove to
you that we can do what we say. That will only come with a relationship with you. That is what
Western Construction Services looks forward to.

Representative Clients

We have proven to our clients that we genuinely care and that our involvement is total, from the
initial budgeting process, to project completion. A long list of successful projects for leading
national firms can attest to that. Approximately 75 % of our work is for repeat customers, because
we form long-term relationships with our clients, keeping the lines of communication open long
after the project is completed. Western encourages our clients to call on us for even the smallest
follow-up job.

In Their Own Words

LaRog Jewlers asked Western to build a new store in an old historic building in downtown
Portland, OR, and according to the store's owner, Dave Rogoway, it was a difficult project.

"They identified problems in the architectural plans early so they didn't become a
problem later. They met a very tight deadline. Western was honest, professional, and
on time. They followed up for months after the work was done to make sure there
were no problems. | know this sounds crazy, but | won't even bid my next job. They
are a fantastic outfit."

Roger Ott, Operations Manager for Washington Square, the largest mall in Oregon's fastest-
growing county, has this to say about Western:

"With over 15 years of history together, WCS is a construction company | rely on.
They are professional, reliable, thorough, and trust-worthy. They complete each
project to the owner's satisfaction, and this is key to providing an all inclusive
construction management process. Ron Edwards is always friendly, courteous, and
very knowledgeable. He is time oriented, and sensitive to our needs in the
construction process. | would recommend his company to all who are looking for a full
service construction company.”

And this from Diane Randecker, Starbucks Store Development:

"The team at Western Construction seems to take ownership on each and every
project | do with them, and goes beyond the opening of a store. They are always
available to follow up with the store with any problems, or concerns. When the
February 28th earthquake hit Seattle, Starbucks Headquarters was literally shut down
for 7 days. Jon Gain, with Western Construction, took it upon himself to make sure
that we didn't miss a beat with our construction, contacting the necessary vendors to
make sure that deliveries were met. Western is a major reason why my Oregon
market is so successful. They will always be a part of my team on new store
construction, and remodels."





